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Veracode: "Contact Us" Page 

Before State 
• Hero	Section:	Featured	a	minimal	text	header	("Contact	Veracode")	with	a	single	
yellow	"Contact	Us"	button.	

• Layout	Structure:	The	page	immediately	listed	six	"Contact	Departments"	(Corporate	
Marketing,	EMEA,	Sales,	Support,	Press	&	Media,	Employment	Verifications)	in	a	grid	
below	the	header.	

• Form	Visibility:	No	data	capture	form	was	visible	in	the	primary	viewport;	an	empty	
blue	box	sat	next	to	a	descriptive	text	block	and	image	further	down	the	page.	

• BEFORE:	Screenshot	PDF	-	Veracode	-	Contact	Us	Page	

After State 
• Hero	Section:	The	"Let's	Get	Started"	lead-generation	form	is	now	embedded	directly	
into	the	hero	section,	prominently	requesting	user	details	(Name,	Company,	Email,	
Phone,	Job	Title,	Questions/Comments).	

• Layout	Structure:	The	descriptive	text	and	image	of	two	professionals	have	been	
moved	to	the	top	left,	alongside	the	form.	

• Direct	Contact	Access:	Expandable	accordion	menus	for	"Call	Our	Sales	Team"	and	
"Call	Our	Support	Team"	were	added	directly	below	the	main	text,	providing	
immediate	phone	numbers.	

• Secondary	Information:	The	"Contact	Departments"	grid	was	shifted	lower	down	the	
page,	prioritizing	the	form	and	direct	contact	lines.	

• AFTER:	Screenshot	PDF	-	Veracode	-	Contact	Us	Page	
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• BEFORE	VS	AFTER	SIDE	BY	SIDE	–	VERACODE	CONTACT	US	PAGE	

	 	
	

	 	



Veracode: "Technical Support" Page 

Before State 
• Design:	A	stark,	text-heavy	layout	with	a	plain	dark	background.	
• Navigation:	Relied	on	dense	paragraphs	to	explain	"Phone	and	Email	Support"	and	
"Online	Help	and	Documentation"	without	visual	hierarchy.	

• Searchability:	Lacked	a	dedicated	search	function	for	support	documentation.	
• Added	the	Support	page	to	the	top	navigation	on	the	homepage	for	easier	accessibility	
for	users.	

• BEFORE:	Screenshot	PDF	-	Veracode	Support	page	

After State 
• Design:	Transformed	into	a	modern	"Support	Center"	featuring	an	engaging	hero	
image	of	a	person	interacting	with	a	digital	interface.	

• Searchability:	A	prominent,	centralized	search	bar	("Search	veracode.com...")	was	
added	to	the	top	of	the	page	under	the	heading	"Find	What	You	Need,	Fast".	

• Navigation:	The	"Still	Need	Help?"	section	now	uses	three	distinct,	clickable	cards	to	
route	users	effectively:	"Documentation",	"Submit	a	Ticket	in	Veracode",	and	
"Community".	

• Contact	Info:	Phone	and	email	support	information	is	neatly	organized	in	a	
consolidated	banner	beneath	the	routing	cards.	

• AFTER:	Screenshot	PDF	-	Veracode	Support	page	
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OVERALL: 

• Optimized Global Navigation & User Pathways: Added a dedicated "Support" 
link directly adjacent to "Contact Us" in the main navigation menu. This strategic 
UI update clarified user routing and let visitors easily select their intended 
destination. 
 

• Resolved Critical User Journey Bottlenecks: Addressed a major UX issue 
where users had to rely on the general "Contact Us" page for technical assistance 
because support was hard to find. 
 

• Drove Massive Growth in Support Utilization: Making the Technical Support 
page easily accessible from the primary navigation yielded an approximate 415% 
increase in page views and a 247% increase in Active Users. 
 

• Purified "Contact Us" Traffic Quality: By successfully diverting misdirected 
support queries, total Contact Us page views decreased by 99% (removing noise 
and frustration), while true Active Users increased by 93%, ensuring the page 
now captures high-intent visitors. 
 

GOOGLE ANALYTICS: 
Capturing The Two Pages Before & After Change & Impact 

	



BEFORE	VS	AFTER	SIDE	BY	SIDE	–	VERACODE	TECHNICAL	SUPPORT	PAGE	

	 	



Allegro MicroSystems: "48V Systems" Page 

Before State 
• Hero	Section:	Focused	heavily	on	an	"ON-DEMAND	WEBINAR"	banner	rather	than	the	
product	solutions	themselves.	

• Content:	Highly	text-heavy	and	academic,	featuring	long	paragraphs	explaining	the	
transition	"Beyond	12V"	alongside	a	basic	electrical	diagram.	

• Data	Capture:	Concluded	with	a	long,	multi-field	"Contact	us	to	learn	more"	form	
embedded	directly	on	the	page.	

• Navigation:	Relied	on	simple	collapsible	accordions	for	the	product	portfolio.	
• BEFORE:	Screenshot	PDF	-	Allegro	-	48V	-	Revamp		

After State 
• Hero	Section:	Replaced	the	webinar	banner	with	a	high-quality	visual	of	an	EV	
charging	station	and	a	clear	value	proposition:	"Advanced	48V	System	Solutions	for	
Automotive	and	Industrial	Applications".	

• Content:	Shifted	from	dense	text	to	scannable	marketing	features,	introducing	a	"Why	
Upgrade	to	48V?"	section	with	bulleted	benefits	and	a	"Why	Leading	Engineers	Choose	
Allegro"	section	with	three	descriptive	cards.	

• Visual	Organization:	Added	a	"48V	Solutions	Across	the	Ecosystem"	section	with	
distinct	imagery	for	Automotive,	Data	Center,	and	Industrial	applications.	

• Comparison	&	CTA:	Replaced	the	technical	diagram	with	a	cleaner	"Powering	
Electrification	and	Autonomy"	comparison	table.	The	embedded	form	was	replaced	
with	a	cleaner	"Start	Your	48V	Design	with	an	Expert"	Call-to-Action	button.	

• AFTER:	Screenshot	PDF	-	Allegro	-	48V	-	Revamp		
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